Social Media: Essential
Principles for Small Businesses
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Storytelling 1s by far the most
underrated skill in business.

- GaryVaynerchuck
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Purpose: What is your purpose for
being on a certain social media
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Time: How much time are you

willing to commit to your social
media channels?

Ability: Are you willing to take

time to learn, to plan, create and
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Outcomes: What are your goals for

social media, I.e. awareness,
conversion, conversation?



CONTENT STRATEGY

6 Content: What kind of content
do you have to share? Photos? A
blog? Videos?

Customers: Where are your ideal
customers/clients on social
media?
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Calendar: How and when does

your content and brand fit into

the natural flow of your
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Consistency: How often are you
going to create fresh content
and share it?
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