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Everything You Need to 

Know to Create an 

Amazing Online 

Presence…

Having a website simply isn’t enough anymore!
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Tim Fitzpatrick
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Rialto Marketing



You May Feel Like This...



My Goal for You Today

Take away 1 or 2 things 

you can do to improve 

your business.



Definition of Marketing

Marketing is getting 

someone who has a need or 

problem you can solve, to 

know, like, and trust you.



2 Important Elements About Marketing

"Because the purpose of business is to create a customer, the 

business enterprise has two--and only two--basic functions: 

marketing and innovation. Marketing and innovation produce 

results; all the rest are costs. Marketing is the distinguishing, 

unique function of the business." - Peter Drucker

“The cost of being wrong is less than the cost of doing nothing.” 

- Seth Godin
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Here’s What We’re Going to Discuss Today

1. What is a Total Online Presence?

2. Websites

3. SEO

4. Content



What Is a Total Online Presence?

It used to be 

something like 

this...



Now a Total Online Presence Looks Like This...



1. Your Website

The one key you always need to keep in mind...



The Essential Website Ingredients That Convert 

Visitors To Customers



Above The Fold

Must Answer…

● What do you offer?

● How will it make my life better?

● What do I need to do to buy it?



Example 1



Example 2



Example 3



Example 4



Example 5



The Value Proposition

Answers what’s in it 

for the customer!



Example 1



Example 2



Example 3



Example 4



The Plan

Simply spell 

out how your 

customers do 

business with 

you.



Example 1



Example 2



Example 3



Example 4



Example 5



Trust & Authority Building Elements

How can you build trust 

and authority?



Trust, Proof & Authority Element Examples



Calls to Action

Customers do not take action 

unless they are challenged to 

take action.



Two Kinds of Calls to Action

Direct

● Buy Now

● Get a Free Consultation

● Schedule an Appointment

Transitional

● Free information

● Samples

● Free trial



Call to Action Examples



What Are You Doing For Calls to Action?



Video

“Humans are incredibly visual 

and powerful, moving images 

help us find meaning… [and] 

video helps capture and 

contextualize the world around 

us.” – Dan Patterson



How Can You Use Video?

● Client Testimonials

● Product or Service Videos

● Company Culture

● Sales

● How To & Explainer

● Q&A



Other Website Elements To Consider

● Core Offerings/Services

● Target Market/Personas

● Social Media Icons/Links

● Proof of Results (Case Studies, etc.)

● NAP (Name, Address, Phone Number in footer)

● The Cost (consequences of not working with you)



Your Website - Let’s Recap...

The Essential Website Ingredients That Convert Visitors To Customers Are:

1. Above the Fold Content

2. The Value Proposition

3. The Plan

4. Trust & Authority Building Elements

5. Calls to Action

6. Video



Website Questions



2. SEO (Search Engine Optimization)

Help customers find 

your business online.



Top 7 SEO Ranking Signals

1. High-Quality Content

2. A Mobile Friendly Website

3. A Secure Website (HTTPS)

4. Page Speed

5. User Experience

6. On-Page Optimization

7. Backlinks



Local SEO Ranking 

Factors

● Google My Business Signals

● Link Signals

● Review Signals

● On-Page Signals

● Citation Signals

● Behavioral Signals

● Personalization

● Social Signals



On-Page SEO Basics

1. Title Tags

2. Meta Descriptions

3. Heading Tags

4. Content

5. URL Readability



Title Tags



Title Tag Best Practices

● Start title tag w/ keyword if possible.

● Keep to under 60 characters if possible.

● Use your company name at the end.

● Use your city name in the tag (for local businesses).



More Title Tag Examples



Meta Descriptions

Meta 

Descriptions



Meta Description Best Practices

● Think of them as an ad to entice someone to select you 

over competitors.

● Keep to under 160 characters if possible.

● Use your company name, city (for local businesses), and 

keywords.



Heading Tags



Heading Tag Example

<H1> We Help Take The Guesswork Out Of 

Marketing So Your Small Business Can Grow 

<H2> IF YOU WANT TO ELIMINATE THE 

UNCERTAINTY & CONFUSION OF MARKETING 

YOUR BUSINESS, YOU'VE COME TO THE 

RIGHT PLACE.

<H2> How We Can Help You

<H2> Are Your Ready To Eliminate The 

Uncertainty & Confusion Of Marketing Your 

Business?

<H2> Our Services 

<H3> ContentMarketing

<H3> EmailMarketing

<H3> Marketing Consulting& Coaching

<H3> MarketingPackages

<H3> MarketingStrategy

<H3> MobileMarketing

<H3> OnlineAdvertising

<H3> ReputationManagement

<H3> SEO( Search Engine Optimization )

<H3> Social MediaMarketing

<H3> Speaking

<H3> WebsiteDesign

<H2> What Is Your Biggest Struggle With 

Marketing Right Now?

<H2> What Our Clients Say 

<H2> Would You Like to Find Out How We Can 

Help You? 

<H2> Duct Tape Marketing Has Been Seen On

<H2> Marketing Your Business Shouldn't Be A 

Constant Challenge...

<H2> The Latest From the Rialto Blog 

<H2> 7 Steps to Small Business Marketing 

Success



Heading Tag Best Practices

● Use headers to provide structure.

● Use headers to break up text.

● Use keywords when appropriate.

● Use only 1 H1 header tag on each page.

● Keep header tags consistent (for readability).



Content

The actual content on 

each page of your 

website.



Content Best Practices

● Write natural, relevant content.

● Include keywords, but don’t keyword stuff.

● Make content easy to scan and read.

● Shoot for 250-300 words minimum per page.



URL Readability

Image from 
https://moz.com/blog/15

-seo-best-practices-for-

structuring-urls

https://moz.com/blog/15-seo-best-practices-for-structuring-urls


URL Readability Best Practices

● Include your target keyword.

● Keep them short and 

descriptive.

● Keep between 50-60 

characters if possible.



On-Page SEO Settings - Where Are They?

1. Wordpress: Pages > Edit

2. Wix: Pages > Settings > Page SEO

3. Squarespace: Pages > Settings > SEO

Bottom line, it will usually be somewhere in the settings for each page on your 

website.



On-Page SEO Recap

1. Title Tags

2. Meta Descriptions

3. Heading Tags

4. Content

5. URL Readability



Google My Business

A must for any 

local business!



Sample GMB Listing



Google My Business Checklist

1. Claim & set up your listing (must 

have one for each location).

2. Verify your GMB listing.

3. Optimize your GMB listing.



Google My Business Info Section



Online Reviews

Word of Mouth 2.0



Online Review Stats

● 95% of buyers read online reviews before making a purchase. (Spiegel 

Research Center)

● 93% of local consumers use reviews to determine if a local business is good 

or bad. (BrightLocal)

● 72% of customers don’t take action until they have read reviews. (Testimonial 

Engine)

● 97% of shoppers say say reviews influence buying decisions. (Fan & Fuel)



Online Review Checklist

1. Build a review 

funnel.

2. Monitor your 

reviews.

3. Respond to 

reviews.

Resources: Grade.us, Gather Up, Bright Local



Review Funnel Components

1. Landing Page



Review Funnel Components

2. Make A Request

a. Email

b. Text

c. In store (displays, printed cards, receipts, point of 

sale, etc.)



Monitor Reviews

1. Can be done manually.

2. Can be monitored with software.



Respond to Reviews

1. If you can, respond to every review.

2. Take negative reviews offline.

3. Responding shows you are proactive and separates you 

from the competition.



Directory & Citation Listings



Directory & Citation Listings Checklist

1. Run a scan report to find out what they look like now. (yext.com or email me 

at tim@rialtomarketing.com)

2. Correct errors in your scan report.

a. Manually update.

OR

b. Use listing management software.

OR

c. Have an expert handle it all for you.

3. Ongoing monitoring (use resources below)

Resources: Yext, Bright Local, Whitespark, Advice Local 



SEO Questions



3. Content

We’re all in the publishing 

business!



Key Elements of Content

1. Content Marketing

2. Email Marketing

3. Social Media Marketing



Content Marketing

It’s a ton of work, but it 

will build upon itself!



Why Content Marketing?

● A must-have for any solid SEO plan.

● Increases visibility for your business.

● Builds credibility & authority.

● Generates traffic to your website (over time).

● Helps nurture the customer through the customer journey.



Types of Content Marketing

● Blogging

● Video (Live 

Video)

● Podcasting

● Infographics



Blogging

PROS CONS

● Boost SEO

● Establishes credibility

● Increases website traffic

● Time consuming

● The techie stuff



Video

PROS CONS

● Boost SEO

● People love video

● Great at connecting

● Time consuming

● The techie stuff



Podcasting

PROS CONS

● Easy to consume

● Aren’t super technical to 

produce

● Great way to connect

● Time consuming to produce



Infographics

PROS CONS

● Boost SEO

● Easy to read 

● Eye catching

● Increased 

sharing

● Time consuming 

to produce

● Not naturally 

SEO friendly



You Must Promote Your Content

● Social media

● Email List

● Can you republish your original content on other sites?

● Outreach to people you referenced in your content

● Outreach to people who have shared similar content

● Use your content to answer forum questions



Content Marketing Suggestions

● Pick one format to start.

● Be consistent!

● Produce content relevant to entire customer journey.

● Have fun with it.



Email Marketing

Still one of the most 

effective marketing 

channels for small 

businesses!



How To Get Started

1. Set your goals.

2. Choose a platform.

3. Build your email list.

4. Choose the types of campaigns you will use.

5. Send out your first campaign.

6. Track your results.

7. Do it all over again and again and again...

Resources: ActiveCampaign, 

Mailerlite, MailChimp, Constant 

Contact



Email Marketing Best Practices

● Set clear goals for each campaign.

● Always include calls to action.

● Take advantage of automated email sequences.

● Don’t SPAM people.

● Optimize for mobile.

● Nail your subject lines.

● Keep branding consistent.



Social Media Marketing

Do I have to?



The Most Popular Platforms

● Facebook (2.2B monthly active users)

● Youtube (1.9B monthly active users)

● Instagram (1B monthly active users)

● Twitter (336M monthly active users)

● Reddit (330M monthly active users)

● Pinterest (200M monthly active users)

● Linkedin (106M monthly active users)
Stats from https://www.dreamgrow.com/top-15-most-popular-social-networking-sites/



Tips for Getting Started

● Start small. No more than 2-3 networks.

● Determine which platforms your competitors are on.

● Determine what type of content you want to post.

● What networks do your ideal customers use?

● Outline your strategy including objectives.



Sample Social Media Posting Plan

1. Curated Content - 25%

2. Your Content - 25%

3. Business Promotions - 25%

4. People, Culture, Funny - 25%



How is Your Social Media Working?



Social Media Engagement Rates

● Facebook: Average is .163%

● Instagram: Average is 1.776%

● Twitter: Average is .046%

*Stats from RivalIQ 2018 Social Media Benchmark Report

https://www.rivaliq.com/blog/2018-social-media-industry-benchmark-report/


Content Questions



Let Me Ask You A 

Question....



Free Resources: The Online Presence Checklist

To get your copy, a 

copy of this 

slidedeck, & must-

have website 

elements visit this 

link:

https://www.rialtomarketing.com/online-presence-workshop/

https://www.rialtomarketing.com/online-presence-workshop/


Thank you for spending time with me today.

Tim Fitzpatrick

Rialto Marketing

tim@rialtomarketing

www.RialtoMarketing.com

https://www.rialtomarketing.com/

